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\Audio platforms or behaviours vs radio listening

Music streaming: Spotify & co.

Based on question: Video platforms: eg Youtube;
Offline music: downloaded or purchased

« During the last months, did you ever listen to... ? »

Time shift radio: replay or podcasts
Aggregators : eg Radioplayer, Tunein,...
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Size of data points denotes penetration of the platform/behaviour. Crosses of axes = values on total population
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Source: CIM Radio Audience Measurement (RAM) average across.March-June & May-August 2021. Population 12+



